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If you're like most business owners, you
understand the importance of
content marketing. After all, without
high-quality content, it would be
nearly impossible to find your target
audience, attract them and keep
them around long-term. Content is key
to generating the revenue you need
to be successful.

Content marketing is effective because it allows you to connect with your target
audience more personally. You can build trust and credibility with future and
current customers by providing high-quality, valuable content. This connection is
essential for generating revenue and establishing long-term relationships with
clients.

Content creation can seem complicated for many small businesses because it
can be challenging to develop fresh and valuable ideas that spark your target
audience's interest. It is also difficult to generate never-ending content ideas
because of:

Limited Resources – Small business owners often have limited resources,
including time, money, and human resources. This can make it challenging to
come up with fresh content ideas regularly.
Lack of knowledge – As a small business owner, you may not have the same
level of expertise as larger businesses regarding content marketing. This can
make it difficult to create relevant and valuable content.
Competition – There is a lot of competition in content marketing, especially for
small businesses. Standing out in a sea of blogs, articles, and social media posts
can be difficult.
Misunderstands Target Audience – Small business owners may not clearly
understand their target audience. This can make it difficult to generate content
that is relevant and interesting to them.
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However, regardless of these reasons, this ten-step guide will provide you with a
simple, yet effective solution for overcoming this hurdle.

Here are the ten steps to generating never-ending content for your business:

Step One: Determine Your Niche

You probably already have a clear understanding of your business and target
audience. If not, that’s the first step before brainstorming content ideas. Once
you know who you’re writing for and what interests them, it will be much easier
to come up with topics that resonate with them.

By targeting a particular market, you can better connect with them and deliver
the type of content they’re looking for. Focusing on a niche will also help you
stand out from the competition and build a strong brand identity. Here are a
few ways to choose or determine your niche:

Unique Selling Proposition
First, consider your unique selling proposition (USP). What makes your business
different from other businesses in your industry? This can be anything from the
specific products or services you offer, to the unique culture, values, or even the
location of your company. Once you have identified your USP, you can use it to
target a particular market.

Ask yourself: what makes my business valuable or appealing to customers in a
way that sets it apart from other businesses? Maybe it's a specialized service, an
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innovative product, or a customer-centric approach that competitors don’t
have.

Once you’ve identified this core quality, your USP becomes a powerful tool to
attract a particular audience or niche market. Tailor your marketing, messaging,
and outreach around this distinctive feature in order to connect with people
who will resonate with what you offer. This positions your business as the go-to
choice for a specific need, which gives you a competitive edge in your market.

For example, let’s say you own a bakery specializing in gluten-free and vegan
desserts. Your USP would be your focus on healthy and allergy-friendly baking.
This allows you to target a niche market of people looking for healthier
alternatives to traditional sweets.

Or maybe you have an online printable shop. Your unique selling proposition
(USP) could be all about the style, the niche, or even the convenience you bring
to customers. Let’s say your shop focuses on printable planners. Sure, there are
tons of planner printables out there, but maybe yours are designed specifically
for busy moms who need super functional but cute layouts, or for small business
owners who want simple, no-frills organizational tools.

Your USP could be the
unique aesthetic you bring—
like clean, minimalistic
designs with a pop of color—
or the specific audience you
cater to. Once you’ve
nailed down what makes
your printables different, you

can focus your marketing efforts on reaching that group. For instance, you
could share tips on using planners effectively for family organization or small
business growth, positioning your shop as the go-to spot for that niche.

https://LoreneTroyer.com
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Know Your Audience
Spend time thinking about your target audience and what kind of content
would help them. Consider their location, interests, and even their income level.
For example, if you are trying to reach stay-at-home moms, you might create
content about easy recipes that can be made with limited time and ingredients.
On the other hand, if you are trying to reach working professionals, your content
might focus on quick and easy weeknight meal ideas.

Be Clear and Concise
Once you’ve chosen a niche, it is essential to be clear and concise about it. You
want your target audience to know exactly what you do and why they should
care. Always keep your niche in mind when creating content and make sure
your message is targeted and relevant.

The main thing is that content marketing is a powerful tool for small business
owners, but only if done correctly. By targeting a specific niche, you can better
connect with your target audience and deliver the type of content they want.
Focusing on a niche will help you stand out from the competition and build a
strong brand identity.
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Step Two: Get Laser Focused on Your Target Audience

Now that you understand your niche and who your target audience is, it's time
to focus and direct your attention to them. This means really understanding
what they want and need from your business. To do this, you'll need to put
yourself in their shoes and think about the things that are important to them.

Some questions you can ask yourself to get a better idea of what your target
audience is looking for include:

 What are their pain points?
 What are their goals?
 What do they want to learn?
 What do they like/dislike?
 What do they need help with, or what problem do they need to have solved?

By understanding the answers to these questions, you'll be in a much better
position to generate content that resonates with your target audience.

Here are four ways to get content ideas from your target audience:

1. Ask them directly what they're interested in.
You can do this by using surveys, social media polls, or in casual conversation.
A few questions you can ask to get a better idea of what they are interested in
include:

 What topics do you want covered?
 What problems do you need help with?
 What type of content do you prefer? For example, blog posts, infographics,

videos?
 What format do you prefer, for example, long-form, listicle, or how-to?
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By asking your target audience what they want, you'll be able to give them the
content they're actually interested in, which will help improve engagement and
keep them coming back for more.

2. Watch and Listen to What They Share Online
Another great way to get ideas for content is to listen to and simply watch what
your target audience shares online. This includes things like blog posts, articles,
social media posts, and even conversations they're having in forums or on social
media. An example of this would be if you saw a lot of people talking about a
certain problem they're having, you could create a blog post or article
addressing that specific issue.

3. Poll Them on Social Media
Consider polling your target audience on social media to get even more
specific with your content ideas. This works to get feedback on what they're
interested in and allows you to gauge the popularity of particular topics. For
example, ask your followers on Twitter to vote on which blog post they would like
to see next.

4. Use Their Questions and Problems as Inspiration for Content Ideas
Look at the questions and problems your target audience is asking or having.
This could be things like questions they're asking on social media, in forums, or
even in person. By addressing these specific issues, you'll be able to show your
target audience that you're an expert on the topic and that you're able to help
them with their specific problem.

By understanding what your target audience wants, you'll be able to give them
the content they're actually interested in, which will help improve engagement
and keep them coming back for more.

https://LoreneTroyer.com
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Step Three: Brainstorm Content Ideas

Once you know who you're writing for and what topics they're interested in, it's
time to start brainstorming ideas for your content. Today there is a lot of
competition. To succeed, small businesses must constantly generate new ideas
to market their products or services. Brainstorming is a fantastic method to come
up with new, inventive ideas.

Many different techniques can be used for brainstorming. Here are eight to try:

Use a Group
Anytime you're thinking of adding something to your blog, go through the group.
This is an excellent method to bounce ideas off of other people. Having a
facilitator who can keep the discussion on track when brainstorming with a
group is important.

Mind Mapping
This is a visual way of brainstorming that
can be very effective. To create a mind
map, start by writing down the main idea
in the center of a piece of paper. Then,
draw branches off this central idea, and
add ideas to each branch.

For example, if you are brainstorming
ideas for a blog post about herbs, your
mind map might look something like this:
Herbs in the middle with a circle around it,

and then its branches could include types of herbs, how to grow herbs, uses for
herb and the history of herbs. Mind mapping allows you to explore many
different ideas quickly and easily without stressing about perfection.
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Brainstorm by Brainstorming

This may sound weird, but it’s quite effective. You brainstorm a list of ideas and
then brainstorm ways to improve upon those ideas. For example, say you're
trying to develop ideas for a new product. You might brainstorm a list of
potential products and then research ways to improve them for your target
audience. The basic technique is easy as 1-2-3:

1. Think of many ideas in a short period of time.
2. Jot them all down.
3. Go back and evaluate each idea's possibilities.

These sessions can be invaluable when trying to come up with fresh, outside-the-
box ideas. Here are three tips to help you make the most of your brainstorming
sessions:

Write down all of your ideas. Even if you come up with some wild ideas, write
them down anyway. They may be more viable than you think! Write them all
down and revisit them later. This is a time for gathering ideas, not for shooting
ideas down.

Use Lateral Thinking
This is a technique that creative professionals often use. It involves looking at
problems from different angles and creating innovative solutions. An example of
lateral thinking would be if you were trying to come up with ideas for a new blog
post and instead of just focusing on typical subjects within your niche, you’d
combine two seemingly unrelated themes.

Let’s say you run a lifestyle blog that usually covers topics like wellness and travel.
Instead of writing a standard post about travel tips, use lateral thinking to create
a post that merges the two: “Mindful Travel: How to Stay Healthy While Exploring
New Destinations.”

https://LoreneTroyer.com
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Brainstorm Using SCAMPER
The letters stand for Substitute, Combine, Adapt, Modify, Put to other uses,
Eliminate, and Reverse. This technique can help you develop new ideas by
looking at things differently. Let’s look at how a printables creator might use the
SCAMPER technique to spark fresh ideas for a new product:

Substitute:What can you replace or switch out in your printable? For example, if
you have a basic planner template, substitute the standard design with a
unique “seasonal theme” (like fall leaves or holiday colors) to create a more
visually engaging experience for users.

Combine: Combine two different printables into one. For instance, if you have a
budgeting template and a weekly meal planner, combine them into a single
“Monthly Budget & Meal Planning Guide” to help customers organize both
aspects of their lives in one place.

Adapt: Adapt your printables for a different audience. If you have a goal-setting
planner for adults, adapt it for kids by adding simpler language and colorful
graphics, making it a “Kids’ Goal-Setting Workbook” that parents can use with
their children.

Modify:Modify the layout or design of your printables. If your fitness tracker
printable is simple, try making it interactive by adding checklists, progress bars,
or motivational quotes for each section.

Put to Other Uses: Think about how your printables can serve a different purpose.
If you’ve created a daily gratitude journal, consider adapting it as a “Team
Building Reflection Tool” for companies to foster a positive workplace culture.

Eliminate: Simplify your printable by removing any unnecessary elements. If your
calendar printable has sections for every hour, eliminate those time slots to
create a simple, weekly overview planner for customers who want a quick
glance at their week.
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Reverse: Reverse the usual format to inspire a fresh approach. If you typically
design printables that organize users’ daily tasks, create a “Reflection Journal”
that helps them track accomplishments and lessons at the end of each day.

Using SCAMPER, you can develop new and unique printable products by
tweaking existing ideas and adapting them to meet different needs, adding
extra value for your customers.

Six Hats Method
This is a technique developed by author Edward de Bono. It involves looking at
an issue from six different perspectives, represented by six different colors: white
means information, red includes emotion, black is logic, yellow equals optimism,
green signifies creativity, and blue is control.

To use this method, each person in the brainstorming session or yourself would
wear a different colored hat. Then, you focus on the issue from the perspective
of that color. For example, brainstorming ideas for a new marketing campaign
might start by looking at the issue from a logical perspective (black hat). What
are the facts? What data do you have?

Once you have all the information, you can move on to other perspectives,
such as the emotional perspective (red hat). How will your target audience feel
about this campaign? Is it likely to resonate with them? The six hats method is a
great way to ensure all angles are covered when brainstorming.

The Six Hats Method, created by Edward de Bono, is a brainstorming technique
where you examine an issue from six unique perspectives, each represented by
a different "hat" color:

 White Hat (Information): Focus on facts and data.
 Red Hat (Emotion): Look at the issue from an emotional standpoint.
 Black Hat (Logic): Analyze logically, spotting potential challenges.
 Yellow Hat (Optimism): View the issue with a positive outlook.
 Green Hat (Creativity): Generate fresh, creative ideas.

https://LoreneTroyer.com
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 Blue Hat (Control): Manage and evaluate the entire process.

Here’s how a digital content creator might use this for planning a new online
course:
White Hat (Information): Start by gathering facts. What topics are currently
popular with your audience? How many people are searching for this type of
content? Collect statistics, feedback from past content, and industry trends to
see what’s currently resonating.

Black Hat (Logic): Consider any obstacles. Do you have the time and budget to
produce high-quality videos, slides, and workbooks? Are there competitors
offering similar courses, and how could that impact your success?

Yellow Hat (Optimism): Now think about the positive outcomes. Imagine the
engagement, new followers, and revenue a successful course could bring. What
benefits could this bring to your brand and to your audience?

Red Hat (Emotion): Explore how your audience might feel about the course. Will
the course feel valuable and engaging? Is the tone you’re planning on using
likely to inspire, motivate, or reassure your followers?

Green Hat (Creativity): This is the time to get creative with your approach. Could
you include interactive elements like live Q&As or mini-challenges? Are there
ways to make the course more hands-on or unique?

Blue Hat (Control): Finally, think about organization. What milestones and
deadlines do you need to set? Will you need additional tools or people to help
create the course? Consider the structure and make sure each phase has a
clear timeline and objectives.

Using the Six Hats Method ensures that you consider everything from facts and
emotions to creativity and control, helping you launch a well-rounded,
successful content project.

https://LoreneTroyer.com
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Take Advantage of Online Tools and Forums
Software, apps, and online tools can help with brainstorming. Some of these
include IdeaFlip, IdeaPaint, and Stormboard. You can also use Google Trends to
see what your audience is searching for. Forums like Quora or Reddit can be
used to research different topics and ideas. Quora and Reddit are great
because you can see what questions people are asking and create content
that answers those questions.

Use a Content Idea Generator
If coming up with ideas on your own isn’t working for you, many online content
idea generators can help. Just enter your niche or target audience, which will
generate a list of ideas for you.

Some popular content idea generators include:

Portent's Content Idea Generator
Miro
HubSpot's Blog Topic Generator

Brainstorming can help you come up with new and innovative ideas. There are
many different techniques that can be used for brainstorming, and each has its
own advantages. Using one or more of these techniques can generate a never-
ending supply of ideas to help your business grow and succeed.

Step Four: Look at the Other People in Your Niche

If you're serious about content marketing, you must be aware of the other
people in your niche. Looking at what they are doing can help you generate
content ideas.

First, you need to figure out who they are. If you're in a small niche, this may be
easy. If you're in a larger market, you may have todo some research. Look at
their content. What are they doing well? What could they improve? How can

https://ideaflip.com/
https://ideapaint.com/
https://stormboard.com/home
https://www.portent.com/tools/title-maker/
https://miro.com/?utm_source=google&utm_medium=cpc&utm_campaign=S|GOO|BRN|US|EN-EN|Brand|Exact-25-34&utm_adgroup=&utm_custom=15562968923&utm_content=569343693807&utm_term=miro&device=c&location=9012024&gclid=CjwKCAjwk_WVBhBZEiwAUHQCmXimvtC9A9RO4DcJaBLR03rqKAmTWGLVAKdgsxC9E2zwj6RNPrJt3RoCF9AQAvD_BwE
https://www.hubspot.com/blog-topic-generator
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you do better than them? Keep these questions in mind as you produce your
content, and you'll be well on your way to success in content marketing.
Study the others in your niche:

Look at What Format They're Using
Do they use a lot of videos? Infographics? Long-form articles? You can try using
it for your content if they're succeeding with a particular format.

See What Tone They Use
Are they serious? Humorous? Educational? Don't be afraid to be different. For
example, if everyone in your market is using a serious tone, you may be able to
stand out by using a more light-hearted tone.

Look at Their Social Media Presence
Are they active on social media? What kind of content are they sharing? What
posts are getting more attention than others, and why? When you determine
these things, you can then create your own to see if it has the same impact or
more engagement than theirs.

Subscribe to Their Email List
If they have an email list, subscribe to it. This will give you ideas for the kind of
content they're sending to their audience, and you can get ideas for your own.

Check Out Their Reviews
What are people saying about the others in your niche? Are they generally
positive or negative? What does your ideal audience like and dislike about their
products or services? You can use this information to fill in the gaps and come
up with your own unique information and give people what they want.

Looking at businesses in your niche can help you generate content ideas, and it
can also help you improve your own marketing strategy. If you're unsure where
to start, try using some tips above. And if you need more help, there are plenty
of resources are available online. Make sure you don't copy what others are
doing. That's not what content marketing is about.
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Step Five: Keep Up with News and Industry Trends
If you want your content to be timely and relevant, make sure you're keeping up
with current trends in your industry. This will help you make sure that your content
is always fresh and that you're covering topics that interest your target audience.

The following are different ways you can stay up-to-date with industry news and
trends:

Read Industry-Related Blogs and Articles
This allows you to get a pulse on what's happening in your industry. Some blogs
you might want to follow include the Harvard Business Review, Social Media
Examiner, and Quick Sprout.

Follow Relevant Hashtags on Social Media
This is an excellent way to see what people are talking about and what’s
trending. For example, if you're in the marketing industry, you might want to
follow hashtags such as #marketingtips, #digitalmarketing, or
#contentmarketing.

Use Google Alerts
This can be used to get real-time alerts for specific keywords or phrases. This can
be helpful if you want to be one of the first to know about breaking news or new
developments in your industry.

By keeping up with industry news and trends, you'll be in a much better position
to generate timely and relevant content.

https://LoreneTroyer.com
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Step Six: Repurpose Your Content

Use it more than once to get the most out of the content you create or buy. This
means repurposing your content into different formats and sharing it across
multiple channels. For example, if you write a blog post, you can turn it into an
infographic or an eBook. Not only does repurposing help you get more bang for
your buck, it makes sure that your target audience sees your content in the
format they prefer.

Here are seven ways to repurpose your content and still provide value to your
target audience:

Create An Infographic
This is a great way to take a complex topic and make it easy to understand.
Infographics are also very shareable, so they have the potential to reach a wide
audience. To create an infographic, you can use a free online tool like Canva.

Turn Blog Posts Into eBooks or Whitepapers
Turning existing content into something more in-depth is a popular way of
repurposing content. By turning your blog posts into eBooks or whitepapers,
you're providing your audience with more valuable content that they can use.
You can create an eBook simply by exporting your blog posts as a PDF and then
editing it to provide more detail and help. A whitepaper is a more research-
heavy piece of content, usually between eight to ten pages.

Create a SlideShare Presentation
This is a great way to turn your blog posts into visually appealing presentations.
SlideShare is an excellent platform for sharing them. This can easily be done by
pulling out the most important points and putting them on slides.

Record a Podcast Episode
Podcasts are becoming increasingly popular, which is a great way to reach
your target audience. You can record a podcast episode by simply registering
yourself and reading your blog post aloud. Then, you can upload it to a podcast

https://www.slideshare.net/Slideshare
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hosting platform like Libsyn or Podbean. You can also interview experts on your
topic to get even more valuable content for your audience.

Create a Video Series
Video is a popular content type. One remarkable thing is that you can turn any
written content into a video. By doing so, you’ll reach a wider audience. For
example, you can create a video series by turning your blog posts into short,
informative videos. Videos are incredible for providing valuable content to your
audience while promoting your brand.

Create an Online Course
Turn your current content into an online course. Sources like Teachable or
Thinkific make creating and selling online courses easy. This is a great way to
value your audience while generating revenue. To repurpose your content as
an online course, you can simply record yourself teaching the material or create
slideshows combined with audio.

Host a Webinar or Live Event
This is a great way to provide value to your audience and generate leads
simultaneously. You can host a webinar or live event by turning your blog posts
into a presentation and provide valuable information to your audience while
promoting your product or service.

These ideas are just a starting point—there are countless ways to repurpose your
content. Repurposing allows you to reach a wider audience and continue
delivering value to your target group without constantly needing fresh content
ideas. Repurposing also helps you get more mileage out of your existing content,
maximizing its impact and reaching more people with your message.

https://libsyn.com/podcast-with-libsyn/?gclid=CjwKCAjwk_WVBhBZEiwAUHQCmSHn8rQCwhUa34eUCTiWD_vfv9NqD3OrfoSYS7JyStJZEK9dXv7_lBoCTcUQAvD_BwE
https://www.podbean.com/?gclid=CjwKCAjwk_WVBhBZEiwAUHQCmVUURowQ_endNKI9qbg13vP252Es1KZDf6FxkfoH1AqKX1DM196MWhoCoDoQAvD_BwE
https://teachable.com/?irclickid=RFaRx9V9IxyIREb1X8wYRw3kUkDwkySlR0wO2Q0&irgwc=1&utm_source=impact&utm_medium=affiliate-link&utm_content=3131211&utm_term=self-serve&utm_campaign=933427
https://www.thinkific.com/build-your-course-teachable/?utm_source=google&utm_medium=cpc&utm_campaign=17070361636&utm_content=competitor-teachable&utm_term=teachable&gclid=CjwKCAjwk_WVBhBZEiwAUHQCmZUxwviK2o9ssyj5b4eXfBws1eXxEmr-cTs05wvNtQjWWGlqDknyLhoC_B4QAvD_BwE
https://LoreneTroyer.com


https://LoreneTroyer.com
19

Step Seven: Learn How to Find Inspiration Anywhere, Anytime
To be a never-ending source of content ideas, you must learn how to find
inspiration anywhere and anytime. Being receptive to new ideas and seeing the
potential in mundane items and activities is almost a requirement. By viewing
the world around you from a new perspective, you'll begin to notice limitless
material subject possibilities.

Here are a few tips for finding inspiration anywhere and anytime:

Carry a Notebook
Always have a way to capture your thoughts and
ideas. Keeping a notebook and pen or your phone
with you at all times allows you to capture inspiration
whenever it strikes. Ideas can come at the most
unexpected moments—while you’re walking,
waiting in line, or even in the middle of a
conversation.

Having a notebook ensures that you’re always ready
to jot down thoughts, ideas, and insights that might
otherwise get away from you. This simple habit helps

you harness creativity and turn spontaneous ideas into actionable content later.
Remember, some of the best ideas come when you least expect them, so be
ready to catch them!

Keep An Open Mind
Be open to new experiences and ideas. This will help you see the potential in
everything around you. There are several ways to be more open-minded:

 Be curious and ask lots of questions.
 Be open to different points of view.
 Be willing to try new things.
 Be flexible in your thinking.
 Don't be afraid to change your mind.

https://LoreneTroyer.com
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 Look for Patterns

Can you spot patterns or trends in the world around you? This can give you
some great ideas for content topics. Patterns can be found anywhere from the
news to social media. You just need to be on the lookout for them. Spotting
patterns can help you keep a close eye on what's happening in your industry
and the world around you.

Be Observant
Pay attention and be mindful of the world around you, and you'll start to notice
things you never noticed before. What you observe will be a source of
inspiration for your content.

To be more observant, try these things:

 Take a different route to work/school
 Visit a new place
 Talk to someone you don't know well
 Read a different type of book/magazine
 Watch a different kind of movie/TV show
 Ask Questions

Don't be Afraid to Ask Questions
Asking questions enables you to get a better understanding of the world around
you and come up with some great content ideas.

Questions to ask yourself could include:

 What are people talking about?
 What are people interested in?
 What problems do people have?
 What solutions can I offer?
 In what ways can I make a positive difference?

https://LoreneTroyer.com
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Get Involved in Your Community
Getting involved in your community
opens you up to new people and
fresh ideas, providing a valuable
source of inspiration for your content.
Start by volunteering, joining a club
or group, or simply getting to know
your neighbors. The goal is to gain a
wide range of experiences, not just
within your industry. The more diverse your life experiences, the easier it
becomes to spark creativity and generate ideas.

Try New Things within Your Industry
Try new stuff when you feel like you're in a content rut. For example, attend a
conference, read a new book, or explore a different side of your industry. This
can help you get out of your comfort zone and develop fresh ideas.

Use Constraints
Sometimes, new ideas need restraints. Using constraints might feel restrictive at
first, but it can actually spark new levels of creativity. Constraints—such as
limiting your word count, focusing on one specific angle, or setting a strict time
limit for drafting—force you to think outside the box. Instead of being
overwhelmed by endless possibilities, constraints help you narrow down your
focus, which often leads to sharper, more original ideas.

For example, if you're trying to come up with ideas for a new blog post, you
could give yourself the following constraints:

 The post must be under 500 words
 It must be about a specific topic such as "herbs," "gardening," or "cooking" as

an example
 It must be written precisely for a particular audience. For example, "home

gardeners" or "professional chefs"
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 Challenge yourself to write in a format you don’t usually use, like a list post, a
story-based approach, or a Q&A style

By putting these restraints in place, you force yourself to be more creative with
your ideas. It’ll also help you generate ideas you wouldn't have thought of
otherwise.

Now that you know how to find inspiration anywhere and anytime, it's time to
put this knowledge into practice. First, start carrying a notebook with you so you
can jot down any ideas that come to you. Then, transfer those ideas into an
idea file where you can add any potential content topics. Always keep an open
mind to see the potential in everything around you. With a bit of practice, you'll
come up with content ideas left and right.
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Step Eight: Create a Content Calendar

An effective way to make sure that you're consistently creating new content is
to keep a content calendar. Your calendar will help you track what you need to
create, when it needs to be published, and when it’s time to come up with new
content ideas.

A content calendar will also help make sure that your content is well-organized
and planned out ahead of time, making sure you never run out of content ideas
or have big gaps in your content schedule. Creating a content calendar is easy.
Here are a few different ways you can go about it:

Use a Spreadsheet
One popular method uses a spreadsheet- like Google Sheets or Microsoft Excel.
This is a simple way to keep track of your content. First, create a spreadsheet
with the following columns: date, title, format, target audience, channels, and
status. Then fill out each column for each piece of content you create. This will
give you a clear overview of your content and what still needs to be created.

Use a Note-Taking App
Another option is to use a note-taking app like Evernote, Google Keep, or even
the notes app on your phone. This method works well if you prefer a more visual
way of seeing your content calendar. For example, you can create a note for
each month and then add all the content you want to create for that month.
You can also use different colors or labels to organize your content calendar
further.
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Use a Project Management Application
If you need a way to manage your content calendar, you can use a project
management app like Asana, Trello, or Basecamp. These apps are designed to
manage projects and tasks, making them perfect for larger content calendars.
They also come with a lot of features that can help you further organize and
manage your content.

Use Canva Content Planner
If you want a way to share your content calendar with others easily, you can use
Canva to create a visual content calendar. This can be a great way to see
what needs to be published and when quickly. Plus, it's easy to share with others
on your team. Canva even offers features that allow you to schedule your
content across many different platforms all at once in one place.

Work with a Content Agency
This is excellent if you want more help and be less hands-on. For example, if
you're working with a content agency, they will likely provide you with a content
calendar. The content calendar will help you keep track of your deliverables.
This can be a great way to stay on track and make sure that you meet critical
deadlines.

Whatever method works best for your needs -- the important thing is finding a
system that you personally like and will use. Since consistency is an important
part of content creation, make sure you choose a method you can actually
keep up with.

https://asana.com/product
https://trello.com/?&aceid=&adposition=&adgroup=105703214328&campaign=9843285532&creative=437184392320&device=c&keyword=trello&matchtype=e&network=g&placement=&ds_kids=p53016490704&ds_e=GOOGLE&ds_eid=700000001557344&ds_e1=GOOGLE&gclid=CjwKCAjwk_WVBhBZEiwAUHQCme7J3So_tZa-O7hGr8ytX3vnIu3F4PP6WdoK6zLl25KwAQlX28cOYxoC0cMQAvD_BwE&gclsrc=aw.ds
https://basecamp.com/
https://www.canva.com/pro/content-planner/
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Step Nine: Research and Review

Now that you have some ideas, it’s time to research and then review them to
compare them to your marketing plan. You don’t want to share content that
doesn't follow your marketing plan. When you're researching your ideas, be sure
to consider the following:

What are the Goals of Your Content?
Make sure your content topics align with your business goals. There's no point in
sharing content for the sake of sharing content. Every piece should have a
purpose.

Who Is Your Target Audience?
As you already know, you should always think about your target audience when
creating content. What are their needs and wants? What kind of language do
they use? What kind of information are they looking for? Consider these factors
when creating content for your target audience.

Is This Content Original and Helpful?
Make sure that your content ideas are original and helpful to your niche. You
want your content to stand out, so be sure it's fresh and new.

What Format Will Work Best?
Choosing the right format for your content is important because it directly
impacts how well your audience engages with it. Not all formats suit every
audience or platform, so it’s essential to match the content type to the purpose
and the people it’s meant for. This might mean rethinking your format each time
you create content, especially when targeting different groups or using varied
platforms.

Is This a Good Time to Share This?
Be sure to consider the timeliness of your content. If it's not relevant right now, it's
not worth sharing. To determine the best time to share your content, consider
the news cycle, current events, and holidays that might be happening that
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would make your content more relevant. This includes paying attention to your
target audience's patterns and behaviors.

By researching and reviewing your ideas,
you can make sure that you're only
creating valuable and relevant content for
your target audience. Of course, just
because you have a good list of ideas
doesn't mean they will be effective. Some
ideas might be good but not great. That's
okay. The goal is to come up with a list of

ideas that you can use to generate content that is valuable, relevant, and
engaging for your target audience. However, the more you know your
audience and what they need, the easier it will be to alter your ideas to and for
them.
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Step Ten: Create a Repeatable Content-Creation Process

Finally, once you have the pieces in place, it's time to set up a content creation
process. This will help you make sure that your content is high-quality and that it's
being created regularly. A repeatable process can also help you generate
more ideas as you run out. Here are the things you should take into
consideration when establishing your content-creating process:

Set a Schedule and Time
This will help you make sure that your content is being created regularly. For
example, you can set aside a specific day or time each week to work on
content, or you can create a daily or weekly schedule.

Set Word Count or Time Goals
This will help you ensure that your content is of a particular length or that it's
taking a certain amount of time to create. This can help make sure that you
cover topics thoroughly without overwhelming the reader or leaving out
important information.

Time goals can be just as valuable, especially if you're working with a busy
schedule or multiple projects. Setting time limits for each stage of content
creation—such as brainstorming, drafting, editing, and finalizing—helps you stay
on track and avoid spending too much time on one piece. These limits also
reduce the chances of getting stuck in endless revisions.

Choose a Format
Decide what format you want your content to be in. Think about what format
will best suit your goals and connect with your audience. Do you want an in-
depth blog post, a visually engaging infographic that summarizes key points, or
a video that brings your message to life? Each format serves a unique purpose:
blog posts allow for detail, infographics make information digestible, and videos
offer a more personal connection. Be intentional with your choice, making sure
it aligns with both your content goals and your audience’s preferences for
maximum impact.
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Use Templates
To save time and keep your branding consistant across all platforms, create
templates for your content. This could be a template for your blog posts or a
template for your social media updates.

For example, a blog template might include sections for an introduction, main
points, and a call-to-action, while a social media template might have a
specific layout for captions, hashtags, and images.

Develop templates for each type of content you plan to produce, so you can
focus more on quality and less on formatting each time you create something
new. Over time, these templates can evolve with your content style, making it
easier to stay organized and efficient.

Do Your Research

Once you have a topic, it's time to do some research. This will help you gather
the information you need to create your content. Use Google, other search
engines, and social media to find the information you need. Don't limit yourself
to traditional sources; explore social media platforms, forums, and industry-
specific groups to uncover real-life experiences and insights.

Create a Rough Draft
Once you have what you need, it's time to start creating your content. Again,
don't worry about making it perfect at this stage. Just get your ideas down on
paper. This is your chance to put down your thoughts and see where your
creativity takes you. Write continuously, letting your ideas flow without self-
editing or second-guessing yourself. Remember, this draft is for you; it’s the
foundation upon which you’ll build your final piece. After you’ve poured out
your initial thoughts, you can refine and polish them in the editing process.

Edit and Revise
Once you have the first draft, it's time to edit and revise your work. This is where
you'll ensure that your content is error-free, clear, and concise. This also includes
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making sure, one more time, that the content you created is relevant and
interesting to your audience. This stage is where you refine your work, making
sure that it’s clear, and concise. Take a look at grammar, punctuation, and
spelling to eliminate any mistakes that might distract readers.

Make sure that your content remains relevant and interesting to your readers.
Don't hesitate to cut unnecessary information and enhance your message with
strong examples or visuals that reinforce your key points.

Add to Content Calendar and Publish
Once you're happy with your content, it's time to hit the publish button. But
before you do, add your content to your content calendar. Your calendar
enables you to keep track of your content and ensure that it's being published
regularly.

Repeat
Once you've published your content, it's time to start the process again. Rinse
and repeat until you have an extensive library of content.

The steps you take will depend on the format of your content and your personal
preferences. Now that you have a repeatable content creation process, you'll
be able to generate high-quality content regularly. This will help you attract
more visitors to your site and convert them into customers.

Since you know how to generate never-ending content ideas, it's time to put
what you've learned into action. Start by choosing a format and a topic, then
research and create a draft. Once you're happy with your work, hit the publish
button and share your content with the world.

Then keep repeating the process to keep your content pipeline full. If you do this
enough times, you’ll create a vast content library and a hungry audience ready
to buy what you suggest. Content marketing is a long-term strategy, but the
snowball effect you’ll experience if you give it a chance, will amaze you and
start filling your bank account.
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Hi, I’m Lorene Troyer – wife, mom, and content creator. I live in a
small town in Indiana.

Visit my website at https://LoreneTroyer.com

Are you on X (Twitter)? Let’s connect: https://x.com/LoreneTroyer1
On Medium: https://medium.com/@LoreneTroyer

Here are more of my products you may be interested in:
* Streamline Your Content Creation Process
*38-Page Creativity Workbook

https://LoreneTroyer.com
https://x.com/LoreneTroyer1
https://medium.com/@LoreneTroyer
https://lorene-troyer.thrivecart.com/streamline-your-content-creation-process/
https://lorene-troyer.thrivecart.com/creativity-workbook/
https://LoreneTroyer.com
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